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Introduction

This report is a reflection of a page-by-page review of select pages of your website, _
This review is based on how the site is currently written to attract and retain prospects and customers considering
_ Dental Design Innovations for both young patients and families. The goal was to find out:

* Does the site reflect your brand promise, value proposition and key differentiators from other similar companies?

* Can the site work better/harder for you and improve your business results?

Messages and Keywords
| evaluated how messages and keywords support your marketing goals by looking at the 5 Cs of Content That Works, focusing on:
1. Whether prospects and customers can find your site on search engines, particularly with local searches in Moore County, Wake

County, and Fayetteville, NC; and if so, whether your messages are relevant in Google rankings.

2. Whether prospects and customers can quickly answer these key questions from your site:

. What exactly is Design Innovations all about?

. What main promise does this company offer visitor?

. How attractive and delightful are your services?

. What kinds of products, solution, services, and assistance are available?

. How does DrSkladany Dental Design Innovations offer young patient and families the best options for dental care and
services?

. How do | learn more, sign up for services, or contact _ with a question?

User-friendliness (Ease of use and navigation)

. | measured each page against a 21-point usability specification Overall Site Findings: Positives
. This site is mobile responsive.

. The Navigation button on mobile is not really obvious many visitors might not see it

. The content under the “DIGITAL DENTAL X-RAYS” low content and more screenshots

. The available content can be improved for prospects needs and Google

Overall Site Findings: Opportunities

Throughout this site, there are several missed opportunities to optimize the content for both visitors and search engines,
particularly regarding your location and your “SERVICES”. Your content is not currently as relevant as it could be for certain search
terms, which is hampering your ability to rank well in search results.

In this report, | offer several recommendations geared toward improving user experience, increase your sales leads, and set your
company apart from the competition. The following pages include:

. Findings and recommendations from specific sections of the site/home page
. Findings from Google searches and a review of what your main competitors are doing

| realized that your team may have questions about this report. | suggest that we schedule a conference call where I'll be happy to
walk you and your team through these findings and answer any questions.

© 2022 Getcopywritingservices.com All Rights Reserved. Page 1



Thank you very much for this opportunity to help improve your website’s performance!

Sincerely,

Kolawole Adeyeye

About
Our Office

Dental DeSign Dr. Joseph M. Skladany  fu@n=

Services

INNOVATIONS Patent nfo

G $130 oy
New Palient Hygiene
Appoemtment

Appointment must include Lull set of digitad x-nowys, along
with the camprehensive enal exaum and theneugh
cleaning by one of sun incredible huygienists
Website Home Page (Above the Fold) on PC
Home page (section) findings:
Your home page is your opportunity to capture and retain your prospects or visitors’ attention and you have like eight seconds or so
to do just that. The home page need to direct visitors to perform one or two things immediately they landed on it. Home page is
also a fist impression page........

Any visitor on your site needs dental care and solutions, it is very much important for them to see more answers to their problem
from your home page first to create trust and then thereafter they will think of booking an appointments

1. Thereis no indication of where you’re located from the home page i.e. NAP is missing.
It is mobile responsive but it can be better.

3. Navigation button is not so obvious on mobile and if one visitor could not see the navigation button, many visitors or prospects
will miss it as well.

4. Thereis no CTA on SPRING SPECIAL or how visitors can proceed to take action on the offer and right and left sides’ spaces of
SPRING SPECIAL is clear opportunity for more contents and or more CTA for prospects to do something.

5. Dental Design Innovation is not strong promise that is customer focused and there is no Meta description that will allow the
page to show on search engines results. When you hire me | can write better description.

6. The Tag line (come in for true unique dental experience) not really a customer focused, it can be improved.

7. Alink to PATIENT PORTAL with black background is not catchy enough, it is just there!

8. The MENU and social media icon overlap on desktop and this is not looking good enough and this can be fixed for good easy
navigations

9. Generally this site is more of heavy picture than rich web contents that satisfy visitor and search engines results

General home page findings:
The Key Changes | have for this pages, It is okay that there are multiple pages but not sure how often they are
updated and there opportunities for more contents and relevant contents for this site to achieve its purpose.

Provide opportunities for more strategic copy: Having enhanced contents and additional pages will help with the
current general lack contents
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Available Now: Proposed:

" About |Home| |About| |Our Office| |Our Team| |Services| |Patient info| |Blog| |FAQ|
*  Our Office
*  Our Team

* Services

e Patient info

Additional Pages:

Blog: this is a great way to put your business in front of your prospects and customers constantly and it is also
a strategic positioning for you to showcase competency and professionalism in your dental care innovation,
regular blog post will also improve search engine results and your site ranking on Google

FAQ: this can be a first impression content and a robust FAQ will engage, build trust and answer many questions
prospects are asking and they want to you to fixed theirs by booking appointment

* Improve your SEO: with the PROPOSED MENU, You’ll be able to target a wider variety of keywords on each specific page ... which
will means more opportunities to attract new visitors to your site and keep the existing customers engaged and make
them make buying decision faster and Meta data text will play a major rule.

Why is the Meta data text important?
First, this content is used by search engines to return the most relevant results for every search query. So, if someone is looking

For “Dental care Pinehurst NC,” your site will look relevant and rank well — but only if those keywords are included in your
actual pages and your meta data descriptions.

Second, Google often displays the page title and meta description in its search results. So, if your meta description is inviting,
benefit-focused message, a prospect’s more likely to click the link to your site.

NOTE: These enhancements apply to every page of your site.

I will revise the meta data for every main page of your site, plus other pages as determined. First, we need to determine the best local

search keywords for each page. It could be any of the following: state name, state abbreviation, town names, ZIP codes, and/or area
codes

On your HOME PAGE, Home Page need to make strong promises, customer focused and convey why visitors should look no further
to find a solution to their dental care problems. Your home page can be improved with more contents to make it stand out amount
completion and make it a “one-stop shop” for all dental care solutions and innovations for families in NC and its environs.

This is a gigantic opportunity that you should capitalize on, starting with the headline and copy at the top of the page.

Some other content suggestions for this page:

* Recent posts from the blog/gallery of past projects(one video already on the home but not “Above the fold”)

1. *Bonus idea: For the Home Page to be Interactive enough and involve prospects/customers: organize a contest, or conduct a surveys

or ask specific questions or a case study or testimonials or visitor-generated content and continuous feedback on anyone that is
implemented.

Sub-page (section) findings:
As part of this audit, | also reviewed the other main pages (sections) on your site.
Pages:

Our Office — Design Innovations
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Our Team — Dental Design Innovations
Cosmetic Dentistry — Design Innovations
New Patient Information — Design Innovations

*  There are many reflection of Home Page on all other sub-pages for instance the issue of Tag line and or Meta description
are not in all pages.

*  There many big pictures with tiny or little content or title and content should be everything to keep prospects engaged
and ensure the site shows up in searches results.

*  CTAis not on many of those sub-pages which means visitors are not given direction on whether to signed up to your
newsletter or preview products/affiliates products.

* There is need to have third party email services that works, when you have your own business site, so that you can easy
reach your customers and prospects for latest news, updates, products launch etc. via email. Using drskladany@gmail.com
on drskladany.com is not the best practice.

* The existing contents are good but they can better, like now, no content targets what the company intend to achieve i.e. to
attract new patient and family around NC enhanced website contents will help the company to have its purpose

*  There is no sub-page for company products and affiliate products, when this happens customers and prospects can be
directed to the page through CTA from other home page or sub-pages

* On New Patients information page clicking this Download Notice of Privacy Practices does not result into download
anything and this is not a good customer experience and your company does not keep its promise if by the time this .........

* 5star Google review is great and great content will allow more families to see these reviews and build trust and site
visitors will become customers and repeated customers. Considering a regular blog post will allow your company to
achieve this (when you hire, we can discuss more on this)

« Testimonials: Having testimonials from both past clients and partners/contractors is a great way to bolster your

credibility with your audience. Currently, there is no testimonials page and you need to consider this.
*  What Google says about Local Search
“when they search for a local dental practice, your practice's location, contact number, and business hours are the most
sought after details”.-Google

Competitive Sites — Overall Findings:

| conducted initial Google searches using some common words and phrases | thought prospective customers might use
to find your site:

*  Dentist Pinehurst NC, Dental Care Practice Pinehurst NC, Cosmetic Dental Care Pinehurst NC, Dental Cleaning Pinehurst NC
¢ Dentures Pinehurst NC, Dental Clinic Pinehurst NC, Cosmetic Dental Clinic Pinehurst NC, Dental Professionals Pinehurst NC

* Dental Care Pinehurst NC, Dentist Officer Pinehurst NC, Cosmetic Dentistry Pinehurst NC, Dental Implant Clinic Pinehurst NC
*  Dentist 28374, Dental renovation Pinehurst, Family Dental Services Pinehurst NC, Cosmetic Dental Treatment NC

*  Family Cosmetic Dentistry Pinehurst NC, Dental insurance Claims Online NC, Dental Makeover Pinehurst NC

*  Cosmetic Dental Clinic Pinehurst NC, Children Dental Care Pinehurst NC, Oral Sedation Dentistry Pinehurst NC

After combining data from these searches, | visited the following 3 sites that ranked well across the board. Using our 5 C’s as a
guideline, | rated them from A to F, with A being the best (and therefore most competitive).

Dentist Pinehurst NC (www.pinehurstdental.com)-B
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https://pinehurstdental.com

Pinehurst Dental: Home
General Dentistry. Pinehurst Dental can limit gum disease and provide you with betier oral
health. - Cosmetic Dentistry. A healthier, whiter, and beautitul smile .. <= Soeiiaand

. You've visited this page 2 times. Last visit: 6/13/22 Description s not
General Dentistry enough.

Home  MembershipPlan  AboutUs  Services ContactUs

§ 25 Troter Hilis Grcle, Pinehurst NC 28374

PINEHURST
DENTAL

gum
htips:/www monroeandmonroe.com

Dentists in Pinehurst NC | Complete Dentistry | Dental Implants
Visit local Pinehurst, NC family dentists Monroe & Monroe. Dental care for kids and adufts
Read More > including dental implants, cosmetic dentistry, tooth cleanings.

. https:/iwww.hubbarddentalnc.com
Dentist in Pinehurst, NC | Dental Services

Hubbard Dental is a top-rated dental office in Pinehurst, NC, providing exceptional cosmetic
and family dentistry. Click here!

Membership Plan

Are you a satisfied

- 3 hitps:/www. tumberrywooddentisiry.com
patient? Give us a hand!

Dentist Pinehurst NC | Cosmetic Dentistry
11 help ye Dentist Pinehurst NC offers Dental Implants, Porcelain Veneers, Teeth Whitening and more
(910) 621-5600.

Read More >

Patient Forms

*  Clear: Upon arrival at the site, it’s evident that they offer dental services, but there’s nothing indicating why they’d be the best
option for prospects. Additionally, they only have their location information above the fold, but no phone number until the
footer. The contrast between text and background colors is okay, readable text and relevant picture to dental practice is used
on home page.

*  Customer-Focused: There’s no tagline or description and little, content that speaks to the prospects or anticipates and solves
their problem. The CTAs Read More lack enough contents.

*  Competitive: They do have many keywords embedded in their copy, but they are also missing certain elements (like their Meta
titles and descriptions). There’s nothing that separates them from their competition.

*  Conversion Optimized: There’s a couple “Read More” buttons on the home page, but these are somewhat buried further
down, as no or little contents provided on those pages. | was somehow disappointed when | clicked the Read More on their
home page and many prospect could be disappointed as well.

*  Consistent: Their home page navigation is the same with other pages on the site, but otherwise the overall look and copy voice
is fairly consistent.

Family Cosmetic Dentistry Pinehurst NC (www.cerasodental.com)-C
Mo ceuisoneml (- PATENTRENENS  SHIEASSESONENT

Dental Insurance - Oral Surgeon Pinehurst, NC

fy@ind % ; Providing information on dental insurance and insurance options you have at Southern Pings

PROCEDRES - BUOG == GONTACTUS OMS Center in Pinehurst NC. Call with any questions.

Missing: —Fasmily Cosmetic Makeoves

hitps:/fwww.cerasodental.com i
Ceraso Dental: Cosmetic Dentist in Southern Pines NC

Here at Ceraso Dental, we provide you with the best dental treatments to suit your needs. Dr.

'y John F. Ceraso's experience makes him the dentist right for ... 0
[VE Y S |I.[ T[ '[S A STURY Missing: ©fire | Must include: Online

hitps:/www. monroeandmonroe.com » Qur Services

Zﬁt us h& W l#l yOW[& /3 Cosmetic Dentistry Pinehurst | Southern Pines

Drs. Monroe and Monroe are Pinehurst NC cosmetic dentists. Our cosmetic dentistry

‘ = / treatments include porcelain veneers, Invisalign and teeth whitening.
BOOK YOUR, m P Missing: ~Family Sriine Makesver

*  Clear: Ceraso Dental has Meta title and description but title and description could be better. They also have their name and
phone in the header and make it easy for visitors to find their way around. It’s evident that they offer dental care with “EVERY
SMILE TELLS A STORY. Let us be part of yours” tagline, it was mention in the description how they have helped their clients,
they only have their phone number above the fold, but no other location information until the footer. Low or little content may
not allow this business to show up more on search engines.
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Customer-Focused: This site’s content primarily talks about the company and “EVERY SMILE TELLS A STORY. Let us be part of
yours” tagline not strong enough.

Competitive: The Patient review page shows customers reviews, but they could be even more competitive. SEO metadata is in
rough shape (Repeating patient and customers reviews in title tags and, no keyword-rich description to help them along), Blog
on this site has not been updated since 2020.this blog has not been properly harnessed to attract organic visitors and this will

be worked on if you hire me to fix it.

Conversion-Optimized: They offer plenty of ways to explore their site and get in touch with them, with several obvious buttons
to guide visitors along.

Consistent: Copy voice, content flow, look and feel, and navigation are all consistent throughout the site.

Cosmetic Dental Clinic Pinehurst NC (www.perionc.com)-B

el

" MPLANTS 9 SOUTHERN BINES, KC28387 « & 10692677
1]

SEDATION DENTISTRY -'SOUTHERNSPINES, NC

Enhancing the Patient Experience with
Sedation Dentistry

Schedule Your Appointment

Clear: This site has a very clear headline above the fold that sums up what they do and where. They actually list their exact
address, they do have their phone number and contact above the fold.

Customer-Focused: Most of the content on the home page is customer- centric but addressing PATIENT instead of YOU

Competitive: The home page dedicates a whole section to what sets them apart from their competition and a video on the
barground on how thy welcome their customer, complete with a call to action (CTA). Keywords and tittle are on the home page
but other SEO metadata descriptions is missing.

Conversion Optimized: This site offers visitors many ways to interact with the site and get in touch, such as navigation Menu,
book appointment and Contact Us but content be worked on for site attract prospect on search engine and also engage them.

Consistent: Copy voice, content flow, look and feel, and navigation are all consistent throughout the site

Your Chance to shine

By adding information about services you provide and where you operate, creating more dedicated pages to your site with some
basic yet essential SEO elements in place on each, and adding inviting and interactive content like a blog or newsletter, you should
improve your ranking in organic searches. You'll also engage your visitors to explore and interact with your site and build trust, which
in turn will entice them to seriously consider your business as the obvious solution for their needs.

*21-Point Checklist business focused review for your business: How Your Website Performed.

Additional Audit Tools:

There should be family dental plan/package with affordable prices that’s when promotion like SPRING SPECIAL will make a lot
of sense and practical steps to be outlined for visitors/prospects to take specific action
Mobile Responsiveness Checker

Aside from the mobile navigation icon being broken, no major issues were discovered on this site in terms of mobile
responsiveness.
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*  Accessibility (powermapper.com/products/sortsite/ads/acc-ada-checker)

By law, sites in the US must be accessible, meaning that people with disabilities must be able to use these sites. There were
several code issues flagged using this tool that need attention, which | am happy to share with your web team. (Or, in the event
that you don’t have a web team, | also have a background as a web developer, and | can assist you with these technical issues as
well.) This is also applicable anywhere around the globe now

*  SEO Strength Tool (seositecheckup.com)

https://fwww.drskladany.com

13 Failed
i S
79/100 1 Warnings e

53 Passed

| -~ Improve your score!

re are 2 main factors to consider when it comes to search

engine optimization: the content (what visitors see) and

the code (how the site performs).

This audit tool highlighted several issues with both facets.
SEO content issues mainly involved missing titles,
descriptions, alt tags, and other such elements.

In Summary

Your website has some good starting points to build on, and capitalizing on the opportunities described in this report will make it
work harder for you.

Specifically, you should focus on:

* Creating more contents including attractive title and description that support the site SEO.

* Adding main geographic area that your business serves

* Adding more specific content regarding the range of services you provide and the locations you serve

* Providing more information about young patient and families and they must be engaged with good contents

* Adding content that draws visitors in (a blog, newsletter, testimonials etc.)

Thank you for the opportunity to review your site and provide recommendations for improvement. | look forward to helping you
write the content that will help it become the lead-generating site you want it to be.

Let’s set up that conference call at your earliest convenience to get the process started!
Sincerely,

Kolawole Adeyeye
Collybright58@gmai.com
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